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METHOD FOR GROUPING COMPUTER SUBSCRIBERS BY COMMON 
PREFERENCES TO ESTABLISH NON-INTIMATE RELATIONSHIPS 



Field of the Invention 



The present invention relates to a method of grouping computer subscribers by 
common preferences, and in particular, to a method of grouping computer subscribers by 
utilizing an algorithm to establish non-intimate relationships by determining a level of 
similarity between computer subscribers. 



Non-intimate relationships can best be described as those relationships that are not 
intimate in nature. Whereas intimate relationships focus on dating and courtship, non- 
intimate relationships include relationships such as general friendships, golfing buddies, 
sewing partners, investment groups, and sailing clubs to name a few. 

For many people, the act of acquiring and maintaining a non-intimate relationship is a 
difficult, time-consuming process that is both challenging and difficult. In general, the 
method of acquiring new non-intimate relationships can best be described as ad hoc, resulting 
from activities such as attending parties, coaching teams, playing on sports teams, or taking a 
walk in the park. Once people have initially met, non-intimate relationships take a number of 
mutually agreeable interactions before they build into what can best be described as 
relationships of value. Only a small percentage of people who meet develop their relationship 
into a non-intimate relationship of value. 

Although there are many established formalized methods to initiate intimate 
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relationships, such as dating services and classified ads, the development of non-intimate 
relationships usually must follow a different course. This is simply because people feel 
uncomfortable and avoid situations where they may be matched with a particular person with 
the idea of establishing a non-intimate relationship. While people generally feel comfortable 
going out in groups to make new non-intimate relationships, they generally, and strongly 
associate one-on-one matching methods such as dating services and classified ads as methods 
to build intimate relationships. Given the large differences between building an intimate and 
a non-intimate relationship, current methods to establish intimate relationships would largely 
fail if one were to attempt to use the same methods to establish non-intimate relationships. 

Previous computerized methods have been established to develop intimate 
relationships. Such methods include on-line dating services for locating and matching people 
based on a user's characteristics and criteria for establishing intimate relationships. These 
one-on-one matching methods include the use of a computer network system or the use of the 
internet. While the computer algorithms used for one-on-one matching of people can vary, a 
common method used is the "Assignment Method" which is well-documented in operations 
research publications. This method and more recent computer dating methods suggest that 
the one-on-one matching of individuals should be performed in a "two-way" manner such that 
two people are only paired up only if they closely match each other's stated preferences. 
Results are then relayed to the users of the service through a variety of means such as web 
pages, telephones and pagers. While these methods suggest that one could be matched to 
make new acquaintances and friends, it is doubtful that most people would use this one-on- 
one matching method to secure new "non-intimate" friends for reasons earlier described. 
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Furthermore, the methods described in this prior art are insufficient to match people into 
groups of three or more people which often provide people with the best vehicle to establish 
new non-intimate relationships. 

Whereas the current matching methods employed to pair people up primarily requires 
that people be interactively compared to the others and scored for mutual compatibility as 
illustrated in Fig. 14A, the methods used to match people into groups are different and more 
complex as illustrated in Fig. 14B. While the one-to-one (individual) pairing of people 
requires the compatibility score between two people to be above a certain optimized value, 
the many-to-many (group) comparisons and placement of people into groups requires that all 
people are compatible with every other person within the group. For example, using Fig. 
14B, if people #2-6 were mutually and highly compatible with person #1, but not with each 
other, they would not be placed into the same group. Moreover, only one of them at most 
could be placed into the eventual group(s) to which person #1 is assigned. 

Additional shortfalls of the prior art as it relates to matching people into groups, fall 
into two areas including: (1) lack of group-specific parameters and functionality to establish a 
group; (2) lack of functionality normally associated with establishing and maintaining a group 
once established. With respect to the first area, as current art is focused on making one-to- 
one matches, current art does not include provisions for allowing users to specify a preferred 
group size. The prior art also does not provide for users to specify preferred group meeting 
times which are often critical to matching people into groups of larger size. With respect to 
the second area, the prior art does not provide for an automated means to find new mutually 
compatible members for an established groups from a much larger pool of candidates 
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contained within a profiles database. Moreover, the prior art does not include functionality 

that tends to be strongly associated with managing group activities such as providing 

capabilities to schedule meetings and maintain an on-line posting of group events. 

It would be desirable to provide a method that directly addresses the acquisition and 

maintenance of non-intimate relationships. It would also be desirable to establish a method 

of developing non-intimate relationships for people desiring to meet or interact with other 

persons "in person". In addition, it would also be desirable to establish a method for 

establishing and maintaining non-intimate relationships between groups of people. 



Summary of the Invention 

The present invention provides a method for grouping computer subscribers by 
common preferences to establish non-intimate relationships. The method includes the steps 
of providing a subscriber access to a computerized database having stored profile information 
from fellow subscribers. The subscriber registers and stores non-intimate profile information 
into the computerized database. The subscriber is grouped with at least two of the fellow 
subscribers to form at least one group based on similarities between the subscriber's profile 
information and the fellow subscriber's profile information. The group of subscribers and the 
similarities therebetween are then displayed. 

In registering and storing non-intimate profile information, the subscriber enters 
biographical information and personal preferences. In grouping the subscriber with fellow 
subscribers, an algorithm is utilized that determines the level of similarity between the 
subscriber's profile information and the fellow subscriber's profile information wherein the 
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preferences for each profile question are assigned integer answer values, similarities in 
answers between the two subscribers are quantified through a fuzzy logic table lookup, 
summed, and then compared to group subscribers with fellow subscribers. For fellow 
subscribers to be assigned to the same group, a multi-way match is performed to ensure all 
members are compatible with one another. 

In addition, the subscriber may utilize its own matching criteria for establishing an 
acceptable level of similarity between the subscriber and the fellow subscribers placed in the 
group. 

In displaying the selected subscribers in the group and the similarities between the 
subscribers, meeting times may be selected and posted for the group while notifying all 
subscribers in the group of the meeting times. Messages may be posted for the groups, and 
real time dialog may be posted between subscribers of the groups. 

Brief Description of the Drawings 
In the drawings, like reference numerals refer to similar elements throughout the 
various views. 

Fig. 1 is a flow chart of the website utilized in the method of the present invention. 
Fig. 2 is a flow chart of the batch run method utilized in the present invention. 
Fig. 3 is a home page computer screen for the method of the present invention. 
Fig. 4 is a sign-on computer screen to access the method of the present invention. 

Fig. 5 is a create log-on identification and password computer screen for the method 
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of the present invention. 

Fig. 6 is a flow chart for creating a profile utilized in the method of the present 
invention. 

Fig. 6A is a computer screen for entering biographical information of a subscriber's 
profile utilized in the method of the present invention. 

Fig. 6B is a computer screen for establishing friendship preferences of a subscriber's 
profile utilized in the method of the present invention. 

Fig. 6C is a computer screen for entering general interests of a subscriber's profile 
utilized in the method of the present invention. 

Fig. 6D is a computer screen for entering matching criteria of a subscriber's profile 
utilized in the method of the present invention. 

Fig. 6E is a computer screen for entering matching control of a subscriber's profile 
utilized in the method of the present invention. 

Fig. 7 is a flow chart showing the method of creating groups in the present invention. 

Fig. 7 A is a computer screen for entering data to create groups through the method of 
the present invention. 

Fig. 8 is a computer screen for viewing groups established by the method of the 
present invention. 

Fig. 9 is a computer screen for entering data to modify the groups established by the 
method of the present invention. 

Fig. 10 is a computer screen for entering data for finding new people for groups 
established by the method of the present invention. 
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Fig. 1 1 is a flow chart showing the steps for scheduling groups established by the 

method of the present invention. 

Fig. 1 1 A is a computer screen for scheduling group activities for the groups 
established by the method of the present invention. 

Fig. 1 IB is a computer screen for posting activity messages for groups established by 
the method of the present invention. 

Fig. 12 is a computer screen for posting messages on a bulletin board for groups 
established by the method of the present invention. 

Fig. 1 3 is a computer screen for chat room messages for groups established by the 
method of the present invention. 

Fig. 14A is a diagram illustrating the current one-on-one matching used in the prior 

art. 

Fig. 14B is a diagram illustrating the many -to-many matching utilized in the present 
invention. 

Description of the Preferred Embodiment 

Referring to the drawings, the present invention will now be described in detail with 
reference to the preferred embodiment. 

As illustrated in FIGS. 1-13, the present invention provides a method for grouping 
computer subscribers by common preferences to establish non-intimate relationships. The 
method of the present invention is accessed by a web server (not shown) or a series of web 
servers (not shown) which are networked in a secured fashion to the internet (not shown). 
Other alternative configurations to the internet may also be utilized to access the method of 
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the present invention. Those skilled in the art would recognize that other configurations such 
as a network, LAN, and interactive voice response systems, may be utilized as an alternative 
to the internet. 

In order to access the method of the present invention, the present invention provides 
a website 12 on the internet. A browser (not shown) may be utilized to access the website 12 
provided on the internet. Fig. 1 shows a flowchart of the website 12. A subscriber or user 
(not shown) utilizes the browser to navigate to a home page 14 of the website 12, as seen in 
block 15 of Fig. 1. The home page 14 provides a screen similar to that shown in Fig. 3. The 
home page 14 displays a title 16 such as "Build a Friendship Home Page". In addition, the 
home page 14 has a welcoming inscription 17, along with a brief description 19 of the 
website 12 and basic instructions 21 for using the website 12. A list of headings 18 may also 
be listed on the home page 14 to allow the user to directly proceed to a specific heading 18. 
The headings 18 may include "home" 24; "profile" 26; "create groups" 28; "view groups" 30; 
"modify groups" 32; "schedule groups" 34; "bulletin board" 36; "chat room" 38. 

To register with the website 12, the home page 14 queries the user for a log-on 
identification 20 and a password 22, as seen in decision block 42 of Fig. 1. The log-on 
identification 20 and password 22 allows for private access by the user to the user' s personal 
profile. If the user has previously registered on the website 12, the user enters his log-on 
identification 20 and password 22, as seen in block 44 of Fig. 1, by typing in the appropriate 
log-on identification 20 and password 22 in the spaces provided on the home page 14 and 
clicking on the word " HERE " 45 for completing the sign on. The user is then directed to 
select one of the headings 18, as seen in block 48 of Fig. 1, prompting the user to enter the 
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log-on identification 20 and password 22, as seen in Fig. 4. Alternatively, if the user 
previously registered with the website and attempts to directly access another web page 
before signing on, screen 40 will be displayed thereby prompting the user to enter the log-on 
identification 20 and password 22, as seen in Fig. 4. The initially requested screen will only 
be displayed after the user enters the log-on identification 20 and password 22 and then 
selects the submit button 51. If the user has not previously registered on the website 12, then 
the user must create a log-on identification 20 and password 22, as seen in block 46 of Fig. 1 . 
The user clicks on the appropriate word " HERE " 49 on home page 14, as seen in Fig. 3, and 
the user is directed to a screen for creating a log-on identification 20 and password 22, as seen 
in Fig. 5. The user types in a log-on identification 20 and a password 22 while confirming the 
password 22 by typing the password 22 in twice. The user clicks on "Submit" 51 and is then 
directed to create a personal profile, as seen in block 50 of Fig. 1 . 

To create a non-intimate, personal profile, the user is directed to a first computer 
screen of the profile heading 26, as seen in Fig. 6A. The data in the non-intimate, personal 
profile is compiled so that it may be compared to fellow subscribers' profiles in grouping the 
subscribers. The user begins creating its non-intimate, personal profile by entering 
identification information 52, as seen in block 52 of Fig. 6. As seen in Fig. 6A, the 
identification information 52 is generally biographical information 54, such as the user's 
name, city, state, zip code, phone and e-mail address. The user is also requested to enter 
background information, as seen in block 54 of Fig. 6, such as the user's birth year, race, 
religion, marital status, children, education level and job type, as seen in Fig. 6A. 

The user is then directed to enter non-intimate, personal preferences regarding 
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friendships, as seen in block 56 of Fig. 6. A separate computer screen, as seen in Fig. 6B, is 
utilized to collect data on friendship points 56. The user is requested to answer a series of 
questions regarding friendships. In responding to each question, the user is asked to rate the 
answer between the numbers 1 through 5 wherein the numerical values correspond to a range 
of answers explicitly explained by each question. For instance, question number 1 in Fig. 6B 
asks the user to "Describe your preferred style of conversation? (Where: 1 - conservative and 
considerate, 5 - direct hold no punches)". The user rates the answer between 1-5 based on 
what the user considers to be their preferred style of conversation and enters the number in 
the appropriate location. Each of the questions listed on the screen in Fig. 6B are to be 
responded to in a similar manner. 

The user is next prompted to respond to a number of questions regarding the user's 
general interests, as seen in block 58 of Fig. 6. As seen in Fig. 6C, a separate computer 
screen prompts the user to list certain general interests 59 as classified by the headings 
"Sports (player)"; "Hobbies"; "Intellectual"; "Spiritual"; "Entertainment"; "Investing"; 
"Music". The screen may provide drop-down menus to allow the user to select from a 
number of listed general interests 59. Two columns may be provided to allow the user to 
select two general interests 59 within the same heading. The user is also prompted to list 
certain preferences 61, as seen in block 60 of Fig. 6. As seen in Fig. 6C, the user is prompted 
to enter the days and times which will be best to get together with fellow subscribers. In 
addition, the user is prompted to enter the largest group of people that they would like to get 
together with and the maximum driving distance that the user would be willing to drive in 
order to meet with fellow subscribers. 
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The user is then requested to provide specific matching criteria 63, as seen in block 62 

of Fig. 6. As seen in Fig. 6D, a separate computer screen prompts the user to select items 65 

that are important to the user. The user selects characteristics and item values that are 

important to the user and rates the characteristics on a scale from 1 to 1 0 as to how strongly 

the user feels about such characteristics. In addition, the user is asked to select 

characteristics 67 that fellow subscribers must not have in order to be included or grouped 

with the user. This data allows the user to specify what profile data is especially important in 

the matching process. 

In a separate computer screen, as seen in Fig. 6E, the user is given the option of 
having matching control 69 wherein the user may decide whether the computer or fellow 
subscribers will match or group the user with fellow subscribers, as seen in block 64 of Fig. 6. 
The user indicates whether the user wishes only the computer to group the user with fellow 
subscribers or whether the user is willing to allow other fellow subscribers to place the user 
into groups. The user may also request that the user's profile no longer be provided to any 
other subscribers besides the subscribers in the current group in which the user has been 
grouped. The user may also decide to remove their profile from all groups including those in 
which the user has been selected. Once the data for the personal profile, as seen in Figs. 6A- 
6E, has been collected, the user may create or update their profile, as seen in block 66 of Fig. 
6, by clicking on "create/ update my profile" 71, as seen in Fig. 6E. Once the user's personal 
profile has been created or updated, the user is directed back to the home page 14, where the 
user has the option of selecting any of the headings 18, as seen in block 68 of Fig. 1. 

To group the user with fellow subscribers, the user selects the "create groups" heading 
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28 on the home page 14 of the website 12. The user is then directed to a computer screen for 
create groups 28, as seen in Fig. 7A. The user enters a group name, as seen in block 70 of 
Fig. 7, in order to identify the selected group. As seen in Fig. 7A, a box 73 is provided on the 
create groups computer screen 28 for entering the group name. The user is then requested to 
enter a certain match criteria, as seen in block 72 of Fig. 7, by entering characteristics 75 in 
which the user seeks from fellow subscribers, as seen in Fig. 7A. The user is also prompted 
to enter the number of people it wishes to have in the group 77, as seen in block 74 in Fig 7 
and as seen in Fig. 7A. Lastly, the user is prompted to enter geographic preferences 79 of 
group members, as seen in block 76 of Fig. 7 and 79 of Fig. 7A. The create groups computer 
screen 28 prompts the user to enter the number of miles within a particular zip code in which 
the user would like fellow subscribers to be selected therefrom, as seen in Fig. 7 A. After the 
create groups information has been entered, the groups may be created, as seen in block 78 of 
Fig. 7. The user clicks on "create group" 81 at the bottom of the create groups computer 
screen 28, as seen in Fig. 7A, to group the user with fellow subscribers. In so doing, the 
computer references the user's non-intimate, personal profile as well as the selections made 
under the "create groups" heading 28. 

Once a group is created, the group is viewed on a separate computer screen having the 
heading "view groups" 30, as seen in Fig. 8. The view groups computer screen lists 30 the 
group name 93 that is being viewed. The user may select any previously formed group of 
which they are a member. The fellow subscribers selected for the group are listed by name, 
address and e-mail address 87. The user may scroll through the list of grouped subscribers. 
The view group screen 30 also list common characteristics 89 among the subscribers, for 
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example, the low and high age of the selected subscribers, the top common interests between 
the subscribers, and the best overall get-together times between the selected subscribers in the 
group are listed. 

To modify the groups, the user may select the heading "modify groups" 32, as seen in 
Fig. 1 . The user selects the "modify groups" heading 32 on any of the computer screens, and 
the user is directed to a computer screen having the "modify groups" heading 32, as seen in 
Fig. 9. A box having a drop down menu feature is provided for entering the group name 95. 
If the user wishes to revise the group name, the user enters the new name in a prompted 
location 97 on the computer screen. If the user does not wish to change the group name, then 
the user simply does not enter a revised name in the prompted location. A list of the 
subscribers selected to the group named is displayed in a current group listing 99 of names, 
addresses, and e-mail addresses. If the user wishes to delete any of the subscribers from the 
group, the user is prompted to enter the e-mail addresses of those subscribers in which the 
user wishes to delete from the group. The computer screen of the heading modify groups 32 
provides boxes 101 for the user to enter the e-mail addresses of those subscribers the user 
wishes to delete from the group. If the user wishes to add subscribers to the group, then the 
user may enter the e-mail addresses of the requested subscribers in the prompted areas 103. 
9A. Once the added and deleted subscribers have been listed, the user may modify the group 
by clicking on "modify group" 105. 

The user may also decide to have the computer add new members to the group. To 
have the computer find new members, the user simply clicks on "click here" 107, as seen in 
Fig. 9. The user is directed to a computer screen entitled "Find New People for Groups", as 



13 




PRW-100-A 14K01 
seen in Fig. 10. The user may have the computer utilize the standard matching criteria to 

select the new subscriber for the group, as shown by option No. 1, or the user may select the 

matching criteria that the user wishes the computer to use, as shown by option No. 2. If the 

user wishes to use the standard criteria, then the user selects option no. 1 and clicks on "Find 

and Add New People to Group" 109. If the user wishes to identify the matching criteria 

itself, then the user selects option No. 2 and enters the matching criteria interests 111 in the 

prompted locations. The user is prompted to list the number of people to add to the group 

113, as well as enter a geographic preference 115. The user enters the number of miles within 

a zip code as a geographic preference. After the necessary information is entered, the user 

clicks on "Find and Add New People to Group" 109, and the computer generates the newly 

added people to the group. These new people are viewed in the "view groups" screen 30, as 

shown in Fig. 8A. 

To schedule meetings for the selected groups, the user selects the "schedule groups" 
heading 34. The user is directed to a computer screen having the schedule groups heading 34, 
shown in Fig. 1 1 A. As seen in block 108 of Fig. 1 1, the user identifies the group name that is 
to be scheduled by entering the group name in the indicated box 117, as seen in Fig. 1 1 A. A 
preferred activity date, as seen in block 110 of Fig. 11, and a preferred activity time, as seen 
in block 112 of Fig. 11, are selected by the user. Drop down calendars and times 119 allow 
the user to easily reference dates and times as seen in Fig. 1 1 A. A second choice activity 
date and time may also be provided, as seen in blocks 114 and 116 of Fig. 11. Similar drop 
down calendars and times 121 are also provided for the second choice activity dates and 
times, as see in Fig. 1 1 A. The schedule groups heading 34 also has a second computer 
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screen, as seen in Fig. 1 IB, entitled "activity message" 118. The activity message screen 118 
allows the user to enter a activity title 123 for the group as well as an activity message 125 for 
the group to correspond with the scheduled dates and time. The user clicks on "submit 
message" 120, as seen in Fig. 1 IB, and the scheduled dates and times 119, 121 as well as the 
activity messages 123, 125 are automatically forwarded to the e-mail addresses of each of the 
subscribers of the group, as seen in block 122 of Fig. 11. 

In order to post a bulletin board message to the selected subscribers of the group, the 
user may select the "bulletin board" heading 36. The user is directed to a computer screen 
entitled "bulletin board" 36, as seen in Fig. 12, and prompted to list the group name 127 in 
which the message is to be posted. An empty box 124 is provided on the computer screen to 
allow the user to type in a bulletin board message. The user may click on "Post Message to 
Bulletin Board" box 126 to post the message on a bulletin board for which other group 
members may view, or the user may click "clear message box" 129 to clear any bulletin board 
message that has been posted. 

For the user to participate in real time dialog with fellow group members, the user 
selects the "chat room" heading 38. The user is directed to a computer screen entitled "Chat 
Room" 38, as seen in Fig. 13, and prompted to enter the group name in a box 130 in which 
the chat session is to be held therewith. A box entitled "chat room messages" 132 displays 
the real time dialog that is being sent by e-mail from the group members. The smaller box 
entitled "enter message" 134 is an area for which the user may prepare a message to be sent to 
the chat room. When the user has completed formulating its message, the user clicks on 
heading "Submit Message" 136, and the e-mail message is sent to all of the group members in 
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the group. 

It should be noted that the present invention is not limited to the grouping of 
individuals, but rather, the present invention may also include the grouping of groups 
established by a level of similarity of non-intimate preferences between groups. For example, 
groups that were established based on different interests or preferences may have a different 
interest or preference between groups thereby making the groups a candidate for creating one 
common group. 

In operation, the user accesses the website 12 by searching the internet through a 
browser or simply entering the website address. Once the user finds the home page 14 of the 
website 12, as seen in Fig. 3, the user registers with the website 12 by obtaining a log-on 
identification 20 and a password 22. If the user has already registered with the website 12, 
then the user simply enters their existing identification 20 and password 22, as seen in Fig. 3 
or 4. If the user is not registered, then the user must obtain a log-on identification 20 and 
password 22, as seen in Fig. 5, and build a non-intimate personal profile. To build a non- 
intimate personal profile, the user is directed to the "create profile" heading 26 wherein the 
user is cued to enter biographical and personal preferences, as seen in Figs. 6A-6E. Once a 
personal profile is built and stored, the user can optionally create a group by clicking on the 
"create groups" heading 28. The user selects a group name and the general interests and 
geographic preferences in which the user desires to have the group chosen thereby, as seen in 
Fig. 7 A. The user clicks on the button "create group" to have the computer compare the 
user's personal profile and the subscribers' personal profiles and choose a group therefrom. 
In so doing, the computer algorithm assigns integer answer values to the preferences provided 
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by the user. In turn, these items are matched against other subscribers falling in the specified 
geographical area wherein their preferences are also assigned integer answer values, matched 
to the primary user through a quantified number obtained from a fuzzy logic table lookup, 
summed, and then compared to group subscribers into a common group. 

Table lookups are performed by concatenating the answer values of two subscribers 
being compared to form a key and then using the resulting key used to access the similarity 
value contained within the table corresponding to the question wherein the higher the value 
the higher the similarity. In some other cases, table lookups are performed by concatenating 
the answer value of one subscriber with the corresponding characteristic of another 
subscriber. This would, for example, be the case whereby a subscriber specifies to only be 
matched with other married men. 

Algorithm also considers subscriber data such as "characteristics your friends must 
not have" listed in 67 of Fig. 6D to prevent certain subscribers from being considered for 
inclusion in a subscriber's group. 

Upon developing the summed comparison values between all subscribers, the 
algorithm seeks to develop groups wherein the calculated similarity values between all 
subscribers in a group are greater than the threshold value. It should be noted that to be 
considered for inclusion of a group, the algorithm performs a multi-way match between 
subscribers, as illustrated in Fig. 14B to ensure that each subscriber's preferences are 
considered. Thus for a subscriber to make it into a group, two conditions must be met 
through the above-described calculations. First, each subscriber's preferences must be met by 
all other subscribers in the group. Secondly, all other subscribers' preferences in the group 
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must be met by said subscriber. If a subscriber cannot be matched into a group during a 
processing cycle, they are placed into a queue and given priority of processing during the next 
cycle. 

The similarity values of subscribers being matched and the user creating the group 
must exceed threshold values before a subscriber is included in the common group being 
created by the user. Once the user is grouped with at least two fellow subscribers, the group 
members and their common characteristics may be viewed, as seen in Fig. 8. The user may 
modify the group by deleting members from the group or searching and adding new members 
to the group through the modify groups heading 32, as seen in Fig. 9 A. The user can also 
schedule group meetings and have those meetings e-mailed automatically to the group 
members by accessing the schedule groups heading 34, as seen in Figs. 1 1 A-l IB. In 
addition, the user may utilize the bulletin board 36 for leaving messages to group members by 
accessing the "bulletin board" heading 36, as seen in Fig. 12. The user may also engage in 
real time dialog by entering into a chat room with the other members of the group by 
accessing the "chat room" heading 38, as seen in Fig. 13. Once the user is finished using the 
website, the user exits back to the home page 14 and closes the window to the website 12. 

Although the method 12 disclosed is driven by the user accessing the website 15 and 
providing directives through the website 15, the present invention also provides an automated 
computer batch run system that automatically groups subscribers, as seen in Fig. 2. A 
computer scheduler starts a batch run of the create groups 28 heading on a periodic basis, as 
seen in block 128. The computer uses the matching algorithm to establish groups, as seen in 
block 140, and assign a group name or unique identifier to the group, as seen in block 142. 
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The results of the groupings are stored in a database, as seen in block 144, and the group 
members are then notified of the groupings, as seen in block 146. By providing batch runs on 
the computer, the present invention can provide a more comprehensive and accurate analysis 
of the personal profiles of the subscribers. 

While the invention has been described in connection with what is presently 
considered to be the most practical and preferred embodiment, it is to be understood that the 
invention is not to be limited to the disclosed embodiments, but to the contrary, it is intended 
to cover various modifications and equivalent arrangements included within the spirit and 
scope of the appended claims, the scope is to be accorded the broadest interpretation so as to 
encompass all such modifications and equivalent structures as is permitted under the law. 
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